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Thank you for downloading this eBook. We hope it will help you 

understand the fundamentals of Local Search Engine Optimization

(SEO), and how to leverage it toward greater visibility of your business.

This guide will present you with an overview of the core pieces that make 

up modern local SEO: 

Google My Business

Online Directory Listings

On-site SEO

Inbound Advertising.

While there are dozens of other methods and techniques involved in SEO, 

if you  establish a strong foundation in the four areas mentioned above, 

you can build a successful online presence.

Ready? Let’s go!

Introduction
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mechanic nearby

best plumbers

What is 'Local SEO'?

 Localized Search Examples
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Search Engine Optimization (SEO) is an ongoing process of improving the visibility of 

your website to search engines like Google, Bing, Yahoo, and more.

Local SEO is a subset that primarily focuses on specific strategies that increase the 

online visibility of your business. Put another way, when done correctly, Local SEO 

will make sure that your business is promoted to your target audience at the exact 

moment they’re searching for your product or service.

This means that when someone is currently, or will soon be, in the same area as your 

business, your listing will appear in their search and/or map results. Modern search 

engines use advanced data gathering techniques to know when someone is 

searching for a local service or product, and will intentionally show local businesses 

at the top of results.

Here’s a quick example: someone nearby asks Google “what’s a good lunch spot near 

me?”. This search shows clear intent that the person wants to find a restaurant in their 

immediate area. Contrast that search with a person asking Google “what’s a quick 

lunch recipe” and you can see how Google will prioritize local restaurants for the 

“near me” example.

good coffee in the area

nice dinner in Kansas City

Optimizing for local searches involves specific data points that identify your 

business name, category, local service area, hours of operation, general customer 

service and reviews, and more.

While it may sound complicated, most of the heavy lifting is done by working on 

the following areas: Google My Business, Online Directory Listings, On-site SEO,

Inbound Advertising.

Let’s get started with Google My Business in the next chapter.



Google My Business

Google My Business is the very first area to focus on to truly build your local SEO 

visibility. Why? Because Google is hands down the most popular search engine in 

the world.
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5.6 
Billion Google Searches PER DAY

Consider the Following:

92% Google Search Market Share

63% Searches are on Mobile Devices

95% Mobile Devices Have Google Maps Installed



Google My Business
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When it comes to search, Google is clearly king! Since Google My Business (GMB) is a 

Google product, it makes sense to start by creating and optimizing a GMB listing.

GMB listings are shown in a variety of areas: on the desktop search results page, 

they’re shown in the “Map Pack” and on the right-side of the search page. They also 

show inside Google Map results, both on the Google Maps page, and also any other 

site that uses Google Maps.

GMB listings are also the ONLY listings that are shown in the Google Maps app. This 

means that if you don’t have a GMB listing, and someone in your area is searching for 

your product or service, you will NEVER be shown to them.

What are the bene�ts of using
Google My Business?

Gain visibility to local searches that are relevant to your 

business category, product, or service.

Provide an area to highlight your business through promotions, 

videos, photos, offers, and an organized listing of your business 

name, address, and phone number.

Earn trust from new customers by displaying your online 

reputation through reviews and responses.

Provides an easy way for customers to reach you through 

simple click to call, messaging, and website links, as well as 

one-click directions to your business (if applicable).



Google My Business
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Where do I start

Getting started with GMB is as easy as visiting 

https://www.google.com/business/ to fill out 

your business information. After you’re done, 

Google will send you a postcard with a 

verification code, to prove that you exist in the 

location you set. 

If you already have a GMB listing, this is the 

perfect time to login and make sure all of your 

business information is updated. If you haven’t 

uploaded any images or videos to your GMB 

page, definitely add some - it makes a huge 

difference!



Online Directory Listings
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In their simplest terms, an online directory is a digital version of the yellow pages: an 

easy to search repository of business listings.

Online directories were originally created as mini search engines for businesses. 

Products like YellowPages.com, Yelp, Foursquare, and others were all created with 

their own directories and manual listing processes. Since their creation in the early 

2000’s, the online directory space has matured into more than a hundred directories, 

each with their own unique database.

The primary benefit of these directories is to provide as much visibility of your 

business on the internet as possible. Almost all of these directories provide free 

listing services, so it makes sense to create as many listings as you can. 

Note: there are some services and agencies that can post your business information 

to multiple directories at once - these services typically charge a fee, but the time 

savings are worth the small investment.

Another key benefit of having as many directory listings active is the large number of 

backlinks that will be added to your website. A backlink is any website other than 

your own that directly links to your site. Backlinks are one of the key ranking factors 

Google uses to determine how high to place your website on local searches.

Here are the essential free directories your
business should be shown in:



On-Site SEO
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Improving the SEO of your website can be a full-time job! In fact, for many 

professionals it is! While SEO can be incredibly complex and intimidating, there are a 

handful of fundamentals you can invest in now that will have long-term benefits.

First things first - to truly gain the benefits of SEO for your business, you need to have 

a dedicated website for your business with it’s own unique URL. Just having a Yelp, 

Facebook, or Google My Business page isn’t enough to truly build long term SEO 

value.

In the past, creating a website was a massive investment of time and money. Now, 

there are dozens of affordable services that can deliver a simple and effective 

website, along with a custom URL. Many agencies have a variety of tools at their 

disposal to create a website for you at almost any budget level.

Once you have a custom website for your business, it’s time to start focusing on your 

SEO. The easiest way to make sure you’re prioritizing your efforts is to build ‘domain 

authority’ - which is how Google determines how high to rank your site on search 

pages.

To build domain authority, use the
following acronym: E A T

Expertise Authoritativeness Trustworthiness

We'll break down each of these items on the next page.



On-Site SEO
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Expertise is all about content - the content on your page should be geared towards 

establishing yourself as an expert in your field. Think through the eyes of your 

audience: what do they need to know about you to generate confidence in their 

decision to hire you?

Expertise

Authoritativeness is all about links - remember in the previous section where we 

pointed out that online business directories help with your SEO because of all the 

links to your website? Well here’s where that pays off! The more websites that link to 

your business site, the more authority Google thinks you have in the space. Focus on 

building quality links from other blogs, trade websites, and directories to name a few.

Authoritativeness

Trustworthiness is built from your online reputation - what are your customers saying 

about you? Are you responding to your online reviews across all review sites? Online 

reviews are one of the primary ways you establish credibility with your audience. On 

the surface, managing reviews across a variety of sites like Facebook, Yelp, GMB, and 

others may seem daunting, consider using a review management tool. A good review 

management tool will allow you to read and respond to all your review sources in 

one place. A great tool will allow you to text and email your previous customers and 

ask them to leave you a review.

Trustworthiness

Focusing on these three areas will ensure your business website is always increasing 

its SEO value.



Inbound Advertising
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There’s a reason we made sure to put paid advertising last on our list: in order for paid 

digital advertising to be most effective, you need to have an updated Google My 

Business account, Online Directory listings, and a strong On-site SEO strategy in 

place. Without these efforts, you will pay MUCH more than your competitors for the 

same volume of traffic.

But how can this be? It’s simple: digital advertising is built on quality and trust. Online 

advertisers want to make sure their customers know that the ads they click on go to 

reputable businesses and products. The easiest way to ensure your business is 

reputable in their eyes? Rock-solid local SEO!

Once you have your local SEO foundation in place, it can be profitable to invest in 

paid digital marketing, like Google Ads, or Facebook/Instagram ads

All digital marketing advertisers
e�ectively run the same way:

You create an ad 
promoting your business 

on an ad platform

Create

01
You target your ads 

toward a speci�c 
audience

Target

02
You are charged 

whenever your ad is 
shown or clicked

Pay

03



Inbound Advertising
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The goal of digital marketing is to show your business to the right audience, at the 

right time, with the right message. Let’s say you sell shoes, a good ad experience 

checking all the right boxes would look like this:

A potential customer searches for 

"quality work boot under $100"

Your ad for an $85 work boot is 

shown to the customer

Your ad is clicked and sends 

customer to an $85 work boot
product page

Here's the same search, but with a poor ad experience:

A potential customer searches for 

"quality work boot under $100"

Your ad for an wide variety of
mens and women shoes is shown 

to the customer

Your ad is clicked and sends 

customer to a homepage with all
men, women, & kids shoes.

In both cases, you spent your hard earned money to have your ad clicked on. 

However, in the first example, the money spent was a direct investment into a 

purchase. In the second example, the ad spend was wasted on a customer who 

eventually left your site, and will probably never return.



Summary
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Hopefully you found this information useful. There is a lot of nuance to Local SEO, 

however it's all built upon a core set of fundamentals that any business owner can 

implement:

Investing in these Local SEO strategies will ensure your business has the best traction 

online. We mentioned throughout this eBook that many of these strategies can be 

done free of charge, or by partnering with a qualified partner who can build out your 

Local SEO at scale.

About BrandRep

BrandRep is a full service digital marketing agency. We offer all-inclusive marketing 

solutions for small and mid-sized businesses, with a one-stop-shop, “do it for you” 

model. Our products include everything a business needs to establish its brand 

online, generate new business, cultivate relationships with existing customers, and 

gain a competitive advantage. Here's a list of some of the services we offer:

An updated Google My Business account

Placement in Online Directory Listings with consistent business information

A good On-site SEO strategy built around domain authority

Inbound Advertising to hyper focus your message to your core audience

Website Development & Hosting

Ecommerce Sites

Google Search Rankings

Local SEO 

Review Generation

Premium Directories

Paid Advertising: Google, Facebook, 

and Instagram

Social Media Setup & Publishing

Email Marketing & more…

With over a decade of experience, and as a Google Certified Partner, BrandRep 

serves a diverse base of more than 14,000 customers in various industries, including 

healthcare, home services, construction, health and beauty, ecommerce, professional 

services and a variety of other markets, across the U.S. and Canada.

We would love to start a conversation with you about how we can help your business 

grow by implementing the fundamentals of Local SEO into an integrated, holistic, 

digital marketing strategy.

Please visit our website at www.brandrep.com, or give us a call at

800-405-7119 ext. 1 to start your digital marketing journey today.


